
Promotional Message
Drive consumers to act on in-store 

promotions by showing them the 

nearest location to redeem.

National Message
Reach the right person at the right 

time nationally by targeting people 

based on their offline behaviors.

It happens to everyone. You think you have checked everything off your holiday list, and then it happens… last minute 

holiday marketing. However, that doesn’t mean you need to settle for the first well-priced campaign on the shelf. Use 

location intelligence to enhance everything from your audience to your message and even what channels you activate 

your marketing message across. Whether you want to reach the techy or the trek-y, PlaceIQ can help you understand  

not only your holiday shopper, but the holiday shopping trends that emerge each holiday season.

Align your message with your initiative.
S E A S O N ’ S  G R E E T I N G S

PlaceIQ perfectly melds 1st party movement data 
with 3rd party consumer data

M A K E  YO U R  L I S T

S T E P 1

over-index in visiting 

Universal Studios theme 

parks over Disneyland 

Despite their unconventional 

habits, they under-index in 

visiting indie movie theaters

over-index in opting into less 
conventional recreational 

activities (like climbing  

gyms and bowling alleys)

TO :

Techies

TO :
Affluent  

Baby Boomers

TO :
Toddlers, Tiaras  

& Toy Stores

TO :

Millennials

over-index in eating at 

Pei Wei

over-index in having 

gone to a trade school

over-index in watching 

their local news station

over-index in subscribing to 

a premium TV network

over-index in being single. 

They are still swiping right

over-index in visiting a 

Disney theme park

under-index in staying at a 

Disney World resort and instead 

opt for a hotel chain

Bad data is like getting a lump of coal in your stocking. PlaceIQ’s Darwin technology removes 

60% of ad request data and blacklists approximately 1 million device IDs per day. 

Bad Apps

Poor code affects location data resolution and duplicates IDs

Bad Networks

Poor SDKs affect location data resolution

Bad Actors

Intentionally fraudulent behaviors create fake locations for higher CPMs

PlaceIQ has an in-house team of expert designers to help brands  
create the right message for the right occasion.

Local Message
Drive consumers into a nearby store, 

conquest competitors, and reach consumers 

when they are holiday shopping.

Electronics Stores Toy Stores Big Box Stores Department Stores
Foot traffic spikes right before 

Christmas as parents pick up 

last minute gifts but plateaus 

after the holiday’s end.

Foot traffic spikes before but 

not on Black Friday. People are 

using big box stores to prepare 

for holiday gatherings.

Department stores receive a 

post-New Year’s surge of traffic 

as customers exchange gifts  

and redeem gift cards.

Visitors are willing to travel 

further to reach niche retailers 

like electronic stores over  

general retail locations.

over-index in feeding their 

growing rat-pack at a buffet

5.6x

turn their nose up to meatloaf. 

They under-index in visiting 

Boston Market restaurants 

1.3x

1.6x

2x

1.96x

In 2016 there is an 
estimated $7.2 billion  
in naughty ad fraud.
The industry needs to evolve with 

more pure data and ad inventory.*

Know visitation trends before you buy.

S T E P 2

S T E P 4

Weed out bad data.

K N OW  W H O ’ S 
N AU G H T Y F RO M  N I C E

S T E P 3

C H EC K  I T T W I C E

PURCHASE 
LIFT

PLACE VISIT 
RATE

SEASONALITY 
TRENDS

CONSUMER  
INSIGHTS

OOH 
INSIGHTS

TV VIEWERSHIP 
INSIGHTS

HIGH  
PERFORMING 

SEGMENTS

Use post-holiday campaign insights to enhance your 2017 advertising.

D E F I N E  
N E W  Y E A R ’ S  R E S O LU T I O N S

As the leading location intelligence platform, PlaceIQ connects marketers to location-based audiences at scale, measures real-world visitation, and derives 
powerful insights about consumer behavior. To deliver an accurate, unified understanding of consumer movement patterns, PlaceIQ’s technology maps high 
quality location data to a precise basemap. The company is headquartered in New York City and has offices in Palo Alto, Chicago and Los Angeles.

© PlaceIQ 2016

Visit us at www.placeiq.com or contact your rep to learn more.

S T E P 5

Darwin identifies and removes bad data caused by:

*Quoted from CMSWire

http://www.placeiq.com

